
www.demandlocal.comwww.demandlocal.com

Built to Move Cars.
Marketing That 
Delivers Results.

OCTOBER 2025

We solve the dealer challenges that matter most; moving 
aged inventory, capturing buyers first, and maximizing every 
marketing dollar.
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Today's Dealers Face New Market 
Pressures

Aging Inventory
& Floor Plan Costs

Direct-to-Consumer
Disruption

Fragmented Ad Spend
Inefficiency
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15 Years of Automotive Growth
Helping dealers move metal, capture 

market share, and outperform rooftops in 
their backyard since 2013.

Flexible Partnership Models
Hands-on partnership and white glove 

service that feels like having a full 
digital department without the 

overhead.

Omni-Channel Reach, One Partner
From CTV, Audio, and Display to Search, 

Social, and Fixed Ops campaigns, all under 
one roof, fully optimized to drive showroom 

traffic and online conversions.

TargetIQ™ - Data-Driven Targeting
Curating four audience tactics into one strategic  
framework that puts your store in front of real, 

in-market shoppers.

Tech-Powered Execution
Dynamic campaigns that flex with your lot, 

pushing the inventory that actually needs the help 
of marketing to move.

Proven Performance
Real attribution tied to leads, 

appointments, ROs, & vehicle sales.

Why Dealers Trust Demand Local to Drive Growth
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Your Data In

Target Audience Out

Campaign Attribution & 
Sales Verification

Smarter Campaigns that Sell More Cars
Turning data into marketing efficiency and measurable sales

Campaign 
Analysis

Omnichannel 
Campaigns

Real-Time 
Optimization
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TargetIQ™ : 4 Powerful Data Sources; 1 Strategic Framework to Connect with Real, In-Market Shoppers. 
Audience: Find the Right Buyers for Your Store

Your 1st Party Data Audience Targeting Private Market Contextual
Your Buyers, Your Advantage Find More In-Market Shoppers Premium, Dealer-Exclusive 

Placements
Right Message, Right Moment

5



www.demandlocal.com 66

Video / CTV

Display 

Streaming Audio

Search

Website Conversion
(Customer Capture)

Activate: Omnichannel Marketing to Capture More Buyers

Social

Retargeting
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Awareness

Consideration

Conversion

Retention

Potential Customer
Interested in New 

Vehicle

Researching

Narrowing Search
to Models

Pricing Out
Vehicles

Purchase

Fixed-Ops

Loyalty

Own The Customer Journey
Campaigns that reach the Right Audience: From Todayʼs Shoppers… 
to Tomorrowʼs Loyal Customers

Brand Ad- CTV 

Brand Ad -
 Display

Brand Ad -
Social

“KIA Sorento 
MPG” 

Paid Search

Model Ad -
Display Vehicle Ad - 

Social

Retargeting -
Display/Video

“KIA Sorento Lease”  
Paid Search

Local Ad + 
GMB SEO

“KIA Oil Change”
Paid Search

Fixed Ops-
Video/Display

“Kia Models”
 Paid Search 

Fixed Ops-
Social

Lead Ad - 
Social

“KIA  Near Me” 
Paid Search

Incentive Ad - 
CTV/OTT

Website 
De-anonymization

Personalized  
Email

Dynamic
Retargeting -

Social

Personalized  
“End of 

Lease” Email
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Your Inventory  Powers Campaigns that Drive Sales  
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Real-Time 
Optimization: Live 
campaign data delivers in-flight 
improvements

➔ Increased Market 
Penetration

➔ Improve efficiencies

➔ Reduce inefficiencies

➔ Capture more buyers.
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● Full visibility into the buyer 
journey: ad → lead → 
appointment → sale

● Track campaign impact on 
business outcomes : calls, 
forms, showroom traffic, & sold 
vehicles.

● Identify which touchpoints 
actually convert so we can 
scale the most cost-efficient 
paths to sale.

Attribution:  FROM FIRST IMPRESSION TO SOLD VEHICLE

http://www.youtube.com/watch?v=7GKLGfHxgxY
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Proven Results from Dealers Like You

"Demand Local has very smart people who truly understand the ins and outs of the car business. They are 
dynamic and offer products that genuinely make a difference. What stands out most is how they focus on 
building a real relationship, acting as a partner who is invested in your success rather than just a vendor.ˮ
— Kristi Alguire, Digital Director, Drive Anderson

Proven Performance Benchmarks

35%
Less Waste

5X
More Leads

20X
More Reach

47%
Better 

Conversion

Case Study Available: Request detailed performance data, methodology, and results documentation for this dealer group and others in your market segment.
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CONTACT INFO

THANK YOU

www.demandlocal.com


